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Spring 2010

Letter From The President 

Dear Colleagues: 

SMPS-CT is having an outstanding year. A big thank you to our annual sponsors
for their support: GEI Consulting Engineers, Bligh Graphics and Universal Copy;
as well as our monthly program sponsors!

The 2009-2010 program year is winding down, but itÕs not too late to get
involved. WeÕve created and maintained some wonderful initiatives, and hope to
build on our success next year. During the upcoming months, we will be hard at

work planning for the upcoming year Ñfinding ways to make the chapter stronger and offer more to
you, our members. We are looking for feedback, and are recruiting new committee and board
members. If you want to make a difference, get involved now!

I hope to see everyone at our upcoming events! DonÕt miss the April PrincipalsÕ Program, May
Marketing Roundtables and June Annual Meeting. Refer to our online event schedule for registration
information and updates.

We hope that you are able to take full advantage of the 2010 SMPS Build Business Conference
being held in Boston this year (7/14-7/16). This year, the New England Regional Conference
(NERC) will be a luncheon at Build Business with guest speaker, Frank Stasiowski, founder of
PSMJ Resources, Inc. We are finalizing the details now and will make program details and
registration information available at www.smpsct.org in the coming weeks.

With spring comes the ChapterÕs annual Call for Nominations. An e-mail has already gone out
requesting nominations. Consider joining the Board led by President-Elect Kara Gruss next year.
Serving on the Board or a Committee is an excellent way to get involved in the Chapter, build
relationships with other members, gain recognition and have fun!

I would like to thank our current board members for their enthusiasm and dedication to making this
a successful chapter. And of course, a thank you to all of our employers for giving us the time to
dedicate to chapter events.

x-msg://157/www.smpsct.org
http://www.smpsct.org/


We have had fantastic attendance at our chapter events this year. Your participation makes the
organization stronger. It is always a joy to see both new and old faces at each event. LetÕs keep the
momentum going for the remainder of the year!

Sara Ruggiero, CPSM
SMPS-CT President 

Annual Sponsors 2009 - 2010

                                                                   

Upcoming Events 
 
April 21st: Principals' Program -- Aligning Yourself to Your Clients
Speaker:  Douglas Reed, P.E.
Time: 8am - Registration/Networking; 8:30-10am - Breakfast & Program
Location: Baci Grill, Cromwell, CT

May 18: Marketing Roundtables

June 16: Annual Meeting & Owner's Forum
 
July 15: Northeast Regional Luncheon at Build Business 

Recent Events  

 
MochaVino Marketing Mixer (February 11, 2010) 
In February, SMPS CT hosted its first-of-a-kind signature MochaVino Marketing Mixer event
to acknowledge local, dedicated SMPS CT members and introduce future members to SMPS
CT with tastings of locally produced chocolate, coffee and wine. SMPS CT donated part of
the proceeds and contributed $800 to the Connecticut Food Bank, a non-profit that serves as
a centralized warehouse to receive large quantities of donated food for distribution to a
network of 650 charitable programs in six Connecticut counties. 
 
Hosted at The Wine Press in North Haven, a wine specialist conducted a group tasting in an
old-world family dining setting to help pair wines with Munson's chocolates. Custom jewelry

http://www.linkedin.com/profile?viewProfile=&key=12087107&authToken=lIwH&authType=name
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by local artisan Naomi Lerner of Naomi Design, award-winning (and locally roasted) Serious
Coffee® by Willoughby’s Coffee & Tea and of course, Connecticut's own Munson’s
Chocolates donated their respective products for tastings and raffle items in coordination for
further donations to the Connecticut Food Bank.  
 
Janet Knifflin, Chief Development Officer for the Connecticut Food Bank wrote in a letter to
the Connecticut Chapter, "Congrats on a successful event - especially in light of the ever-
changing weather forecast. This gift will provide more than 2,700 meals. Thank you!" 
 
We are proud to have held our First Annual MochaVino Marketing Mixer event and hope to
see everyone next year! 
 

Marketing for Multiple Offices (January 10, 2010)
Led by moderator Geryl Rose, Principal of G2 Marketing Resources, SMPS CT delivered a
powerful panel discussion about managing a multiple-office firm’s marketing plan and firm
identity. The panel included Paul Schmidt, PE, Vice President and Director of Business
Development at URS Corporation; Kelly Cohane, Corporate Marketing Manager at GEI
Consultants; Becky Bozadjian, Director of Marketing at VHB; Bernice Bako, Director of
Marketing at Turner Logistics, and Meredith Berman Lovejoy, Office Marketing Manager at
Perkins Eastman. Together, they provided a unique perspective about the challenges of
directing, coordinating, and managing a successful multiple-office marketing effort.

The panel discussed several common challenges marketers face when communicating
across multiple geographical office locations, both internally and externally. Conveying the
differences between Business Development & Marketing, managing Management’s
expectations, allocating resources to different marketing activities, time management, best
practices, and things to avoid were among the topics covered. Much of the information
shared was relevant to any size firm, with or without multiple offices. Keeping an effective
and current database was highly recommended by all the panelists. “Databases are only as
good as they are maintained”, said Bernice Bako, “and should include marketing pieces such
as project sheets, bios, references, as well as client/vendor contact information.”

The overall themes included:

- Making sure everyone is communicating and sharing information 
- Maintaining structure 
- Ensuring everyone is participating in the process, which will allow the process to work  
- Never losing sight of the big picture 

 



Introduction to Social Networking - Part 2 (November 8, 2009)
Dan Schawbel, the leading personal branding expert for Gen-Y and author of the bestselling
career book, Me 2.0: How to Build a Powerful Brand and Achieve Career Success, delivered
a compelling presentation that offered unique insights into today's social networking
systems and how to best use them to leverage personal brand. He outlined his four-step
process for building a powerful brand: discover, create, communicate and maintain using an
engaging powerpoint that included much audience In February, SMPS CT hosted its first-of-
a-kind signature MochaVino Marketing Mixer event to acknowledge local, dedicated SMPS CT
members and introduce future members to SMPS CT with tastings of locally produced
chocolate, coffee and wine. SMPS CT donated part of the proceeds and contributed $800 to
the Connecticut Food Bank, a non-profit that serves as a centralized warehouse to receive
large quantities of donated food for distribution to a network of 650 charitable programs in
six Connecticut counties. 
 
After introducing the audience to the challenges we all face amidst a workforce coming off
an economic crisis, an ever-increasing competitive market place for job seekers, and social
networking background checks for new hires, Dan offered up the importance of creating an
online identity through Web 2.0 (Twitter, Linkedin, Facebook, blogs, youtube) and how we,
like companies, must define our image and communicate clear and concise messages that
put our best foot forward in the marketplace. He was wont to point out to all in attendance
just how commonplace it is for potential employers and recruiters (up to 80% surveyed) to
search out information on the web about future employees – so be aware that using this
media to boast of the past weekend’s partying may not be your best interest. The amusing
examples he used to illustrate how some have carelessly done so made it all-too-clear why it
would be prohibitive to job seeking. Dan went on to explain blogs and how they can be
useful tools in the marketplace to highlight expertise and put you or yourself (or your
company) out into the marketplace if you have a unique selling proposition. All in all, it was
a very informative presentation that shed much light on the “Brand You World” we are now
living in.  

Dan’s in-demand topic didn’t leave him much time for Q&A as he had to hit the road for
another presentation taking place that same day in Massachusetts. He did stay just long
enough for a couple of promotional photos and book signings.  Dan is living proof of his
philosophy, “Lead with your brand and let the compensation follow.” Word is the book is
quite worth reading as well.

SMPS National Webinars & Education Programs
SMPS national regularly offers interactive, 90-minute seminar series conducted via audio teleconference and the Internet.
Hosted by industry experts, these webinars cover industry hot topics, best practices, and specials interests. 

Several of our members have given national webinars this year. 



On February 24th, Carolyn Bligh, Principal of Bligh Graphics, led a webinar on Creating & Delivering Powerful E-Mail
Marketing Social Media. 

On Tuesday, April 20th from 2-3:30pm, Bernice Bako, CPSM, Director of Marketing, Turner Logistics, and Ruth Millward,
Partner, Millward and Millward, LLC will be leading a national webinar entitled "Reinvent the Event." The discussion will
address:
 
     - How to integrate corporate event planning into a firm's yearly marketing initiatives 
     - How to use pre- and post-event activities to enhance the firm's public relations goals   
     - How to brand events by establishing visual uniformity with budget-conscious efforts 
 
For more information or to register, please contact SMPS National by emailing continuouslearning@smps.org.
 

Call for 2010-2011 Board of Directors Nominations
The SMPS CT Nominations and Elections Committee is accepting nominations for the 2010-2011 Board of Directors until March
30th. A ballot will be sent out in early May and the Board will be officially announced at the Annual Meeting in June. The new
board takes office on September 1. This is a wonderful opportunity for you to develop your leadership skills and expand your
network.  Please consider nominating yourself  for this very worthwhile experience. For more information please contact Geryl
Rose at gerylrose@sbcglobal.net.
 

Connecticut Chapter's CPSM Study Group Forming Now 
SMPS offers a credential that recognizes achieved marketing expertise, the Certified Professional
Services Marketer (CPSM). The CPSM credential is a voluntary certification designed to elevate the
professional standards in marketing and influence the future of this vital field. Furthermore, the
CPSM designation serves as a mark of distinction for professional services marketers and business
developers, raising their standing with their employers, peers, and the public. 
 
The CT ChapterÕs CPSM study group is forming now and will help prepare candidates for the exam
being offered at the SMPS National Conference in July. For more information about the exam and
study group, contact Beth Taylor at betht@bvhis.com.
 

Job Bank   
Visit the SMPS CT job bank for positions open and positions wanted or contact Theresa M. Casey,
FSMPS, CPSM at tcasey@on-target.biz.
  

2009-2010 Board of Directors

President:
Sara L. Ruggerio, CPSM
Fusco Corporation
sruggiero@fusco.com 
 
President-Elect:
Kara (Bacik) Gruss
kgruss@kbarch.com

Secretary:

Past President:
Geryl A. Rose, APR, CPSM
G2 Marketing Resources, LLC
gerylrose@sbcglobal.net

Directors: 
Victoria Pancoast, CPSM
ARCADIS
Victoria.Pancoast@arcadis-us.com
 
Diane DeGray
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Katherine Serafin
SEA Consultants
kathy.serafin@seacon.com
 
Treasurer:
James R Bancroft, PE, FSMPS, CPSM
Lenard Engineering
bancroft@lenard-eng.com

diane.degray@gmail.com
 
Lauren Dabek
VHB| Vanesse Hangen Brustlin
ldabek@vhb.com
 
Beth (Haas) Taylor, CPSM, LEED AP
BVH Integrated Services
betht@bvhis.com
 

Committee Chairs - Volunteers Needed - Please contact the following  to get
involved:
 
Programs: 
Marcia Kellogg
Standard Builders
mkellogg@standardbuilders.com
 
Membership:
Lauren Dabek
VHB| Vanesse Hangen Brustlin
ldabek@vhb.com
 
Communications:
Kara Gruss
Kenneth Boroson Architects
kgruss@kbarch.com
 
Carolyn Bligh
Bligh Graphics
carolyn@blighgraphics.com
 

Sponsorship:
Maria Maia 
A. Prete Construction Co.
mmaia@aprete.com
 
Job Bank:
Terry Casey, CPSM, FSMPS 
On-Target Marketing and Communications
tcasey@on-target.biz 
 
CVENT Ad-Hoc:
Victoria Pancoast, CPSM
ARCADIS 
victoria.pancoast@arcadis-us.com

Got News?
 
contact Jon Schlesinger at schlesinger@slamcoll.com or Beth Taylor at betht@bvhis.com
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